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Introduction 

Credibility and Visibility 

Throughout his career, Oscar winning actor Geoffrey Rush said he has strived for two things: 

credibility and visibility. The same can be said for any business owner striving for success in his 

or her particular industry. To have a successful company, your business first has to get noticed. 

To maintain its success, your business has to remain relevant and current in its field. How do you 

create compelling marketing campaigns that not only attract but also connect with and retain 

clients? 

Facts to Consider 

Marketing Budgets on the Rise 

Generating revenue in the current economy requires planning that looks beyond just lead 

generation to deal acceleration and specified marketing throughout the marketing and sales 

channels. Selecting a marketing firm is a big decision for many companies. A 2011 State of 

Marketing Outlook, Intentions and Investments survey conducted by the Chief Marketing Officer 

Council revealed that 57% of marketers planned to increase their marketing budgets.
i
 Forty-three 

percent of CMOs indicated marketing budgets have risen between 5 and 10 percent.  

In addition, the majority of global marketers whose companies had an average of $10 million in 

revenue estimated spending between $400,000 and $1 million on marketing.
ii
 The bottom line is 

that companies are increasing their marketing budgets and, as expected, are anticipating a good 

return on their investment. Finding and hiring the right outside marketing firm is one way to meet 

those objectives and see an increase in return on investment. 

Hiring an Outside Marketing Firm 

Many organizations employ people to fulfill the marketing positions in their companies. All too 

often, though, those in-house marketing duties end up being split between attending trade shows, 

putting together brochures, and placing ads in various and a sundry media outlets.  
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To determine a marketer’s true value, it is necessary to look at the overall marketing campaign 

strategy and the achievement of those campaign objectives. How do you move your brand from 

invisible to visible? That is where an outside marketing firm may prove invaluable to your 

company. 

5 Reasons to Hire an Outside Marketing Firm 

Common objections to hiring an outside marketing firm include costs, expectations 

(yours and theirs), and qualifications (is the marketing firm qualified for the work you 

require?). Here are five reasons to hire an outside marketing firm: 

1) Cost savings – Many companies will outsource core functions of their business in 

order to save money. For example, they may hire an outside firm to do their payroll or 

an outside law firm to handle their legal affairs. But a lot of companies shudder at the 

thought of hiring a marketing company because they think it will cost them money. In 

the end, it actually could end up saving them money. The more people a company 

hires externally, the more the company can expense on tax returns. Moreover, 

external marketing specialists likely have more refined skills to produce an ROI 

guaranteed to justify hiring an outside firm. 

2) Long-term growth - Smaller companies sometimes view advertising and marketing 

as an expense and, when times are tough, they tend to cut expenses, and the marketing 

budget usually is the first “expense” to go. Smart companies, on the other hand, think 

of it as an investment in their growth, in their future, and an investment in their brand. 

Depending on the business structure, hiring a professional marketing firm allows the 

company to deduct the cost of hiring the firm as well as the expense of the advertising 

that firm places on behalf of the company. In the end, it actually is an investment in 

the company’s future that also can be an expense on the company’s taxes. 

3) Market Research - Marketing is all about getting the right message in front of the 

right people at the right time. If a company does not research the message or the 

people to whom the message is being sent, it will be a disaster waiting to happen. 

Good marketing and good advertising is an investment. Really bad marketing, really 

bad advertising delivered to the wrong people at the wrong time is an absolute waste 

of money. The key is the research that the marketing firm conducts in order to help 

the company’s brand successfully convey its message. 

4) Work smarter, not harder - Time is money. If a company has employees running 

around doing market research, designing ads, trying to place media and negotiate with 

various vendors for events, website, and sales collateral, how much work is actually 

getting done? Hiring a marketing firm with experts who can get it done in a lot less 

time with a lot better results will, in the end, save the company time and money. 

5) Relationships – A company should treat its marketing firm as a partner, not a vendor. 

Think about a company’s most trusted advisors - the lawyer, the CPA, and the 

financial consultant. Add the marketing firm to that mix. The value of this 
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relationship is very important. Think of hiring an outside marketing firm as forming a 

team. This team is designed to bring positive results to the business. 

Conclusion 

Is it time for your company to hire an outside marketing firm? If that is a question you are 

contemplating, it probably is time to seriously consider interviewing marketing agencies. 

Evaluate your company’s situation and decide if moving your brand to an outside marketing firm 

is the right course of action. If it is, choose wisely and you can expect a good return on your 

investment. 
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